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1. Microeconomics 40

11

Concept of Micro & Macro Economics

1.2 Concept of Static & Dynamics

1.3 Theories of Consumer Behavior, Consumer's Equilibrium, Price Effect,
Income Effect and Substitution Effects, Consumer Surplus,

1.4 Theories of Production & Technological Change

15 Demand Analysis

1.6 Objectives of the Firm

1.7  Theories of Cost and Revenue

1.8 Theory of Market: Perfect Competition, Monopoly, Price Discrimination,
Monopolistic Competition, Duopoly, Oligopoly, Collusive and Non
Collusive Markets,

1.9  Capital Budgeting

1.10 Cost of Capital

1.11  Investment Decision

1.12  Average Cost Pricing

1.13  Marginal Cost Pricing

1.14  Business Decision Making

1.15 Factor Pricing & Income Distribution

1.16 General Equilibrium and Welfare Economics
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2. Macro Economics 40

2.1 Inflation and Unemployment

2.1  Fiscal Policy: Theory and Practice

2.2  Monetary Policy: Theory and Practice

2.3  Trade Cycle

2.4 National Income Accounting: Theory and Practice

2.5  Circular Flow Income and Expenditure

2.6 Keynesian Theory of Income Determination

2.7  Concept of Effective Demand

2.8 Psychological Law of Keynes

2.9  Marginal Propensity to Consume

2.10 Theory of Multiplier

2.11 Relationship between Saving, Investment and Rate of Interest

2.12  Keynesian Approach in Interest Rate Determination

2.13  Relationship Between Bond Price and Interest Rate

2.14  Hicks-Allen Approach to Income and Interest Rate Determination



2.15 Economic Growth Theories

2.16  Characteristics of Least Developed Countries,

2.17  Concept of Development, Development Determinants, Capital Formation

2.18 Policy Issues in Development

2.19 Poverty: Magnitude and Measurement

2.20 Measurement of Income Inequality

2.21 Unemployment Causes and Consequences

2.22  Economic Liberalization, Globalization and Privatization, and Its Impact
on Poverty in LDCs

2.23  Current Trends in Foreign Trade of Nepal
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TITAH! fapTadT T=ifed FeIes, WTO, Multinational Company, Intellectual
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1. Business 15

11
1.2
13
1.4
1.5
1.6
1.7
1.8
1.9
1.10
1.11
1.12
1.13

Business and Competitive Environment and Identifying Competitive Position
Social Responsibility of Business

Corporate and Levels of Strategy

Market Attractiveness & Business Strength

Environmental Threat & Opportunity Profile-ETOP

Value-Chain, Comparative and SWOT Analysis

Competition Policy: Theory and Practice

Price Cap Regulation

Pricing of Multiple Products,

Pricing of Public Enterprises,

Profit and Profit Policies,

Break Even Point Analysis

Project Proposal: Business Plan, Economic Plan and Market Plan

2. Research Method 10

2.1 Research Methods & Techniques (&= fafa ¥ afea)
2.2 Data Collection & Techniques

2.3 Data Analysis & Interpretation T faeei T faa=mT
2.4 Research Proposal (TTd=dT I&ATdAT)

2.5 Research Report Writing (&= gfdqaa i@

2.6 Techniques of Forecasting (TATTHATT
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