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gug (b)
1. Microeconomics
1.1 Basic Concept
1.1.1 Micro & Macro Economics
1.1.2 Static & Dynamic Analysis
1.1.3 Market Economics
1.1.4 Welfare Economics
1.1.5 Managerial Economics
1.1.6 Economic System
1.2 Theories of Consumer Behavior:-
1.2.1 Consumer's Equilibrium,
1.2.2 Price Effect, Income Effect and Substitution Effects,
1.2.3 Consumer Surplus,
1.3 Demand and Supply Analysis:-
1.3.1 Demand Forecasting and Methods
1.3.2 Supply Side and Supply Constraints
1.3.3 Elasticity of Demand and Supply
1.4 Obijectives of the Firm
1.5 Theories of Cost and Revenue
1.5.1 Average Cost Pricing
1.5.2 Marginal Cost Pricing
1.5.3 Factor Pricing & Income Distribution
1.6 Theory of Production & Technological Change
1.7 Investment Decision
1.8 Perfect Competition, Monopoly, Monopolistic Competition
1.8 Relationship between Saving, Investment and Rate of Interest
1.9 Market Structure and Equilibrium of Firm and Industry

30
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2. Macro Economics 25
2.1 National Income accounting
Measurements of National income & national product
National income & product accounting in Nepal - its importance and
limitation
2.2 Supervision, monitoring and control
2.3 Regulatory Role of State in Market Economy, Price Regulation.
2.4 Promotional Role of the Government.
2.5 Government Response to market Failure
2.6 Regulatory Response to Incentive Failures
2.7 Regulatory Response to Structural Failures
2.8 Public Utility Regulation and Patent Rights
2.9 Inflation and Unemployment
2.10 Fiscal Policy, Monetary Policy, and Public Policy.
2.11 Trade Cycle: Causes and Consequences
2.12 Role of Foreign Trade and Aid in Nepal's Economic Development
2.13 Circular Flow of Income and Expenditure
2.14 Annual Budget of GoN: Formulation, Implementation, Monitoring and
Evaluation Medium Term Expenditure Framework (MTEF), Current Periodic Plan,
Planning History of Nepal

gus (TN
3. Nepalese Economy and Its Global Linkage 15
3.1 TaeaaadaRe T 991
3.2 AR [AHTEHT AR FEES
3.3 fI9aeamIR T T AT AT ARBIAT (GATS or general agreement  on
trade in services)
34 dligd FrEIraaE=dT (TRIPs or trade related aspects of intellectual property rights)
3.5 Multinational Company
3.6 Foreign Direct Investment (Sol‘?{ﬁiﬁﬁ Jcae F'ITI'I‘rﬁ)
3.7 ARATEZAT ATHTA STHTA
3.8 Market Structure for Interconnection Negotiation

3.9 Telecom Market Segmentation
3.11 Tariff Controls, Quality of services and Data Protection

3.12 1UC (Interconnection Usage Charge) T=i<3Tagdl eeh

3.13 SOTerAT J39eh FETIar T T GBRAT T AUTART AT LT A3
eI ATh T

3.14 TSI, SATFATATERI T IERIRT

3.15 Unemployment Causes and Consequences
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4. Anti-Competition Behavior and Competition Policy 10
4.1 Basic Concept of Competition Policy
4.2 Anti-Competitive Behavior

4.2.1 Separate Accounting

4.2.2 Developing the Market

4.2.3 Market Shares

4.2.4 Market Segmentation

4.2.5 Information to Customers

4.2.6 Use of dominant Position
4.3 Antitrust Policy

4.4 Price Cap Regulation, Price controls

qug () THLT FHTE 30

A1 faugesare fauand gemes 90 @1 Hifuds JTEae & Fel 9eddl IR 4 uHs T qHET
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AT TAT GAT FTATarer! fefga afeetrer

qT&THH, R0%4
JAT T ITAHT, foira qor gerama fogeo quity 00
(Consumer, Financial and Business Analysis)
gus (%)
1. Financial Analysis: 20

1.1 HeF (aRH MR ¥ G0 [gr=ra TH7geH Hecd

1.2 9T 9feqg=r% (Economic Indicators)

1.3 Capital Budgeting (ISTFTT a5ia) &1 oY Hed Ud qANFRES:

1.4 Method of Project Appraisal: Pay Back Period, NPV, Internal Rate of Return (IRR),
Profitability Index etc.

1.5 FTHTTSTR ARTT AT (G990 (Social Cost Benefit Analysis)

1.6 Concept of Shadow Price

1.7 Cost Analysis:- Actual, Forecast, Hypothetical, Fixed, Variable , Incremental ,

Direct, Indirect, Overhead, Running Cost, Common and Joint Cost, Economic Cost,
Accounting Cost and Break Even Point
1.8 Project Plan and Proposal

1.8.1 Business Plan (=aT91¥ 1<)
1.8.2 Economic Plan (31T ITSTAT)
1.8.3 Market Plan (TR IT<T1)

gvs (9)
2. Business Analysis 25
2.1 Business Environment (SATa=T{I% aATATaR)
2.2 Social Responsibility of Business (STa&Tde! ATHISH IaRalId)
2.3 Corporate Strategy (FEIRTA ITHI)
2.4 Levels of Strategy (XUTHITT FTAT)
2.5 Competitive Environment (FTaTeTeTcHe ATATARoT)
2.6 Identifying Competitive Position (WfaeqarcHe feafa qfe=m)
2.7 Market Attractiveness & Business Strength (SSTTX STRUUT AT SHATAATAE  9TTeh)
2.8 Environmental Threat & Opportunity Profile-ETOP (ATATazuiid fadqy qdl
AT ITRTS)
2.9 Value-Chain Analysis (W&cd @ faeeryom)
2.10 Comparative Analysis (TTATcHS [EEEERD
2.11 SWOT Analysis (Fa fagerdmn)
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3. Consumer Analysis 15

3.1 SUHRRT WHEHR =T

3.2 IUHRHIH! A, qhTs Alched, JaaH

3.3 SUARHIEEH! faddl AT fdgqa req qo1 feewian fMiqes
3.4 TUARHT f&d &0 gw=dl g

3.5 [aeaeaiqeeer ¥ ITHHT fed e

3.6 SUHRHT fed AR&HT Yiqeael asiRepl qiHeE

3.7 WUTAHT ITARKT fed WETw Hiid Ud ATaeiived et

3.8 JUNRHT fedd TREATHT TRARFRT &7 ¥ AN FHTTHT AT
3.9 TUARHT feq TReAWT, qHAT, A JAT AHTETH IJTTIET
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4. Protection of Consumer Interest: 20

4.1 Monitoring of QoS benchmarks as set out by NTA for the different
telecommunications services.

4.2 Obligations of Service Providers to customers, as ensured by the QoS Parameters
benchmarks adopted by the NTA, as regards to:, Publication of areas with
availability of telephone ‘on demand’, Provision of registered numbers for all
demands, and provision of telephone within specified time frame, Maintaining of
waiting list and release of lines in a non-discriminatory manner, Specifying of
response time for assistance to customers., Promptness in attending to and clearing
of customers’ billing complaints. Benchmarks indicating percentage of customers
satisfied with reliability & availability of network, billing performance,
help/enquiry services and overall costumer satisfaction.

¥.3 IJAFRAT IREAU UA, 0¥, ITHTRT Y0 [MaHTEell, 04y, Hea=gar U,
R0Y Y ¥ Ylaeqdl gaege q9ar g IR U, R0%3
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